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Tokio Marme Group Wellness Charter
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The mental and physical well-being of our employees and
their families is essential in order to increase employee
engagement. live up to our corporate philosophy and
therefore enhance our corporate value, With these principles
in mind Tokio Marine Group (hereafier “Tokio Marine™)
commits to promote the following for its stalT and their
families:

® Tokio Marine will promote a culture in which each
employee thinks about how they can incorporate well-being
into their lifestyle.
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® Tokio Marine will invest in wellness initiatives, establish
an environment and a corporate culture that will continuously
encourage the promotion of wellness.

& Tokio Marine will contribute 1o the realization of a healthier
and more prosperous future by supporting the wellness of our
customers, communities, and society as a whole

President and Group CEO
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